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Lowisville hat designers
creations to be displayed
at Rits-Carlton in Phoenix

BY SARAH JEFFORDS
BUSHESS FIRST STAFT WRITER

ome people focl mked withoul tcir
watch, favorite ring or other piece of
jewelry.

For Angie Schubtz, 55, that muost-
hanve acorssory 15 a hal, Whether at horme
in her bathrobe or out running errands, she
is guaranteed to have one perched atop her
dark, shoulderdengih hair,

Wearing a hat, she said, boosts her energy
level and confidence, She feels empowered,

But nol st a2y hat will do.

Schultz converts baschall caps
inko & pcture of femimnily with
flowers and glitter. Or, she
dresses up an cveryday straw =~ 04
hat with feathers, ribbons and
vehvel.

While each one is unicue, “-'
embellished with its owm
mix of accent materials, color %
scheme and style, all of Schultz's
creations convey her flair for life
and lowve of the crafl

Ritz-Cartton comes calling

Her artistry has caught the sttention of
not only local Kentucky Derby goers, but
also hat enthusiasts and members of the
meddia acroes the country.

Schuliz's Prospect company, Aftitudes by
Anpie, was featured in USA Today in May
2005, and one of her hats was worn in the
movie “Elizabethtown,” which alse debuted
last year.

More recently, she was asked to partic
pate in an annuwl hat festival bosted each
vear by the RitzCariton Hotel in Phoenic.
Schultz, who was approached by the orga
nizer of the event, competed with about
100 milliners from across the country and
Europe for a spol in this year's fesbval.

The Rentucky native submitted one of
her hats as an example of ber work, and
that creation ultimately landed her a pos
tion among the top six designers who will

e,

Attitudes by Angie

Description: Company that embalshes
and sells all styles of hats and retat-
= Bl ACOBESOMNEGS

« Designs feature: Feathers, rib-

. bons, Nowers, velvel, beads, glitter,

Eulbe and more

Prhrlngl §300 to $1.200

" Angie hals include: ﬂpmh#nfmr
Angeica Houston and Kelly Ripa

Wab site: wwaattiludestyangie.com

upcoming cvent in August

Schulz already has shipped her 16 hats
to be displayed, all of which feature “deli-
cious” yellow-and-white designs.

The colors were chosen to comples
ment the hotel's recentherenovated Tea
Room, which shares the yellow-and-white
calor scheme, festival organiser Contessa
Dawvenport sakl in an emal. Davenport
represents Fabiana Worldwide Boutique,
a Scottsdale, Arix., specialevents company
Uzat the Rite-Carflon hires o coordinate the
festival

Sher said she discovered Schultz via the
Internet. Davenport was mpressed with
Schulte's “flawhess attention to detail and
e pas=ion she brngs o each pece she
designs.”

It's "Lucky Seven’ time

For Schultz, the festival represents a
significant boon fo her business. Fabiona

already has purchased all of the hats, which
will be resold (o sitendees.

But more important, Schultz said, the
evenl kends cradilily o her work and
gives her increased exposure, There's no
ielling who might wander into the Rite-
Carfton and fall in love with her elaborate
hats, she added, her mind whirring with
ithe possibilities.

Mo matter what might result from the
festival, Schilte alresdy refers to 2006 a5 her
"Lucky Seven” because of the upswing she
has seen during ber seventh year in bus-
mesz, Shie declined o dischse her business”
revenue but said the wolume of sales has
riscn steadly.

There used o be a Jurry of activity
around Dertwy time, and then business lev-
eled off until the next spring. These days,
the siavs busy yearround with special
events, private chents andd sales through
local outbets, such as Rodeo Dirve clothing
store and the Kenmucly Muzeum of Art and
Crali.

Hats and supplies, the majority of which
she buys in New York City, il nearly every
corner of her basementl studio, and soom it
will b timee o move the operation outside of
her Progpect home,

Although she pets a litle overwhelmed
thinking about the task, Schuliz weleomes
the growth,

“I'm out there now,” she said, “Peophe
know who 1 am, and it's time to step it up”
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Angle Schulte
displays her creations
in tha living room

of her home,
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“Elizabethtown" exposure

Dine of the highlights in Angie Schultz's
carser was 10 have a hal she designed
Teatwed in the movie, "Elizabathiown. ™

She remembers siting in the dark movie
theater, not even lollowing the storyiine
besaiee Shd was concentrating 50 hard
on finding her hat. When she finally did
spot it — & biack hat decked with pearis
— Schultz said she pointed at the screen
and yelled, "There’s my hatl®

Mo diolltil ewaryans in ithe theabor
thought she was crazy, she said laugh-
ingly, bud thal didn"l temper her joy.

Discovering the craft

Schultz's hat love affair starfed when she
began wearing them regularly at age 3. But
it wasn't uniil ebout s=ven years ago thal
gh began making her own.

She was shopping for decorative hats,
and local stores didn't carry what she was
looking for. S0 Schullz bought some plain
hats and dacorative materials, heated up a
ghse gun and went o work.

She had a natural instinct for design, she
said_And embedlishing hats was therapeutic
for tha full-lime mom who had been ssarch-
ing for & new purpase in life sinca har o
SON5 — now ages 22 and 25 — were
neary grown.

The: hobby, which has since become a
lucrative business, provided the direction she
nesdisd, K wes like | had an ewakening. ™




